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Here is where SimulAIt can help

SimulAIt is based on the human cognitive model and uses a dynamic multi-

dimensional database, which allows the mapping and modeling of a wide range

of complex social, economic, environmental and political data and behaviors.

Driven by population dynamics (via Census data), and the ability to model and

simulate the reactions and behaviors of individual consumers, SimulAIt allows

you to create detailed models of your

customers. SimulAIt enables you to

integrate the many factors and data types

that impact on your customers' decision

making, including incorporating your domain

knowledge - because you know your

customers best!

SimulAIt provides a powerful and scalable micro-simulation engine. SimulAIt

has been used to efficiently model over two million households and four million

consumers.

SimulAIt utilizes models that are specifically configured to suit the target

environment and business problem. It provides the flexibility and rapid

turnaround times to support the execution of multiple what-if scenarios, and the

comparison and analysis of different scenarios.

SimulAIt can greatly assist you to analyze and better understand your customers

in many different ways. SimulAIt allows you to answer a broader range of

questions, and to isolate and understand the significance of specific issues and

influences.

SimulAIt is a powerful yet flexible business tool that helps you to

accurately predict – and explore options to influence – mass consumer

behavior and decision making.

SimulAIt has been shown to be a highly accurate forecasting tool – 95%

accurate!
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How can SimulAIt be applied to the Churn Problem?

SimulAIt can assist you to tackle and beat churn in many different and important

ways.

Predict and influence behavior, and isolate and understand significance

SimulAIt allows highly detailed models of different consumers to be created,

capturing many factors (variables) that impact on their decisions. This approach

has been demonstrated to provide highly accurate predictions (validated models

of greater than 95% accuracy) since it considers the many (social, economic,

environmental and political) factors that contribute to consumer decision

making.

SimulAIt also allows you to represent and model how different strategies –

marketing, pricing, product or service strategies - may impact on each individual

variable/factor associated in the decision making process. For example,

consumers’ purchasing decisions may be dependent on product price and

features. Different consumers may value price and features differently. SimulAIt

can allow you to test different product price and features (both your product and

your competitor’s products), and marketing strategies to communicate these

product characteristics to different consumer types, to help you predict how

different consumers’ purchasing

decisions will be influenced. This

can help you to understand,

quantify and optimize how

individual strategies can influence

your customers' decision making -

by understanding how different

strategies impact on specific

decision making factors which

ultimately influence your

customers' decisions.




